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By Bret Vanguard, Author of “A Self-Study: Why My Children’s Restraining Order Made Me a
Better Executive”

I woke up this morning with a vision. Not some half-cooked, vague business insight like the kind
you find scrawled on a soggy napkin at a regional airport. No, no. This was different. This was a
momentum shift, a cognitive paradigm splinter that could disrupt every stale boardroom strategy
from here to Silicon Valley. It was clarity. It was destiny. It was ducks.

Yes, ducks. The unsuspecting mallards, teals, and pintails that gather around your local ponds,
waddling and quacking like living, feathery billboards just begging to be monetized. Think about
it. Really think about it. How many times this week have you stared at a duck? Or, more
importantly, how many times have you noticed someone else staring at a duck with that glazed-
over serenity in their eyes? Ducks are magnetic. Ducks are engaging. Ducks are sticky,
consumer-facing content wrapped in a downy exterior. And the worst thing? We’ve let them get
away with this for free.

Well, I say enough. It’s time we formalize this glaringly underutilized revenue stream. It’s time
ducks started pulling their weight.

The Duck at the Crossroads of Capitalism and Connectivity

People love ducks, don’t they? Let’s not sugarcoat it—they’re an undeniable dopamine hit in a
drab world of beige cubicles. You see a duck gliding gracefully across a pond and for a
moment—a fleeting moment—you forget that Brenda from HR has been CC’ing your boss on all
your emails “as a courtesy.” For most, ducks are a gentle escape from the grind.

But not for me.

I see a duck, and I see an opportunity. Those glistening water-wings? Prime ad real estate. That
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oddly flat, meme-able bill? The future face of “DuckCoin” IPOs. And that soft, tufted tail bobbing
happily through algae-infested water? An unclaimed canvas for the next great consumer
revolution. My vision: every duck becomes a platform—a waddling, quacking hustler. Ducks as a
Service (DaaS). If you think you’ve seen all the possibilities that geo-localized, avian-exclusive
advertising has to offer, then, frankly, I question your commitment to the free market.

I know what you’re thinking: “Bret, what kind of forward-thinking executive genius comes up
with transformative ideas like this?” Well, I’m the same man who brought you the critically-
underappreciated thought pieces “Your Grandmother’s Funeral: A Networking Opportunity
You’re Wasting” and “How to Leverage Catastrophic Weather Events to Recruit Top Talent.”
What I’m saying is, I see potential where others are distracted by their so-called ‘human
decency.’

Targeted Advertising? No, Winged Advertising

Picture this: a serene public park, families gathered on the green expanse. A child tosses
breadcrumbs into the water. They paddle softly, floating close. But look again. Closer.
Something catches your eye: “TRY GRILLED DUCK TONIGHT! MMM, TASTY!” emblazoned
in biodegradable, eco-ink directly across the soft plumage of that unsuspecting quacker.

Are you salivating? Because I am.

Imagine the synergy. Ducks advertise duck-related products: sustainable cookware, artisanal
sauces, or even premium “ethical” foie gras (spoiler: all foie gras begins with the death of a
bird, but we’ll workshop the branding). People already associate ducks with food—let’s lean in.
Double down on what nature gave us and the free market neglected.

“But wouldn’t that be… dystopian?” the slack-jawed doubters might whimper aloud between
sips of regrettably soy-based lattes. To which I reply: why stop there? There’s no reason ducks
can’t carry ads for… other industries. Look, yesterday’s advertising relied on plastering intrusive
pop-ups on your phone. Tomorrow’s advertising might float lazily across a pond—but the
messaging? It can pivot! Ducks with slogans:

“Uncle Sam WANTS YOU… to think critically about our expanding drone warfare program.”
“Nothing says romance like summer in a BunkerTech Civilian Survival Unit™.”
“The future isn’t bleak… because at Bluetonic, we’re already manufacturing happy pills for post-
climate despair!”

Think about how much traffic Joe Public drums up from scanning a QR code tattooed discreetly
onto the underwing of a call duck. It’s scalable. It’s future-proof.

Of course, taking this idea global means a long-view strategy. Ducks powered by high-
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performance ultralightwear harnesses to carry smaller banners. Ducks outfitted with subtle
micro projectors, broadcasting TikToks directly onto the water while keeping cost-to-wingspan
ratios manageable. Eventually? A completely optimized micro-sensor ecosystem where every
duck generates live, personalized data—location tracking, consumer reactions, even how many
crumbs they receive daily! Ducks get fed. Advertisers get fed. And by the way, so do your
profits.

Win-win-win.

Ethical Concerns? No Thanks, I Work in Business

Now, I know what you’re thinking again, because I can already feel the cortisol drop-kicking
your sensibilities: “But Bret, wouldn’t the ducks suffer? Doesn’t this violate some sort of…law of
nature?”

I get it. People used to criticize me for pitching ad-tagging homeless people back in my 2014
keynote speech, too. But here’s the point you’re missing: When I look in the mirror—and believe
me, I look a lot—I see a man laser-focused on solutions, not sentimental roadblocks. The same
principles apply here.

Should my divorces or my children’s persistent need for legal distance stop me from
revolutionizing duck-based media as a powerhouse industry? Of course not. Ducks don’t have
therapists, juries, or moral dilemmas. That’s the genius.

We’ll ensure humane treatment—ducks love fresh branding more than stale bread, trust me.

Earnings will power zoo think tanks, or whatever regulatory lip-service we need. (Accredited by
bold partnerships, TBD.)

And those people “deeply concerned” about wildlife integrity? I wasn’t concerned when
lowballing conservation grants for that oil-slicked wetlands issue, so why start now?

Quackonomics: Monetize or Marginalize

Let’s face it: because we didn’t hustle hard enough, pigeons are already semi-monopolized by
amateur drone racers. Mice got Disney. Squirrels squander their time on “cuteness” goodwill
that leads to zero fiscal impact.

I’m saying… it’s time for ducks to evolve. And not Darwinian evolution. Brand evolution. Ducks
must stop being a passive tool of leisure for children and retirees and instead become active
engines of engagement.
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If you’re afraid to think big, just remember something my therapist (before I fired her) once said:
“Bret, you can’t turn all of life’s beauty into profit.” And well—I did just that. Who’s laughing
now? Not my children, obviously, but who needs laughter when the projected Q4 AdDuck
revenue knockdowns hit spreadsheets harder than the espresso in my veins?

Stay tuned for my next think piece: “Why Airstrikes and Duck Migrations Could Share a Single
Synchrony Algorithm.”

Quack, quack, let’s cash some checks.
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